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CASE STUDY:
Black Box Consumer Intelligence™

CHALLENGES

Difficult to identify

Competitor's share of
occasions and wallet

Consumer Habits

BENEFITS SOLUTION

Began staggering new customer
geared offerings to ensure positive
experiences

e Consumer Intelligence™ allowed
Tropical Smoothie to narrow their
customer base beyond qualitative

research and help identify daypart/
product development opportunities
_earned where else their customers
shopped

Discovered that their customers are a

ittle older and more affluent than
their consumer research indicated
originially

Initiated strategic adjustments in
marketing campaigns and product
development

Implemented change to the Tropical
Rewards programs to make it more
attractive in response to the Cl data

READ FULL CASE STUDY HERE

FIND US AT

WWW.BLACKBOXINTELLIGENCE.COM
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https://www.linkedin.com/company/blackboxintelligence
https://twitter.com/BlackBox_Intel
https://www.facebook.com/blackboxintelligence
https://www.instagram.com/blackboxintel/
https://blackboxintelligence.com/industry-voices/how-tropical-smoothie-uses-consumer-intelligence-to-identify-new-opportunities/

